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ABOUT US

Welcome to Nineteen Apparel Club, where contemporary design
meets the rich tapestry of Greek culture. Based in the heart of
Athens, our brand Is dedicated to creating stylish, high-quality
clothing that embodies the spirit of modernity while honoring
timeless traditions. We believe fashion is not just about what you
wear, but a reflection of who you are.

At Nineteen Apparel Club, we are passionate about
craftsmanship, sustainability, and innovation. Our collections are
thoughtfully designed for those who appreciate elegance and
individuality. Each piece tells a story, inviting you to express your
unique style.

PAGE 3




OUR HISTORY

20/

Established in 2014, 19 Apparel Club was born from a vision
to redefine modern fashion with a touch of timeless
elegance. What began as a passion project quickly grew
iInto a globally recognized brand, thanks to our
commitment to quality craftsmanship, innovative designs,
and an unwavering dedication to our customers.

7200

As we continue our journey, we remain committed to the
principles that shaped our brand from the start:
e TO innovate while staying rooted in timeless design.
e To build meaningful connections with our customers and
collaborators.
e TO leave a positive mark on the world of fashion
through responsible practices and inspired collections.
19 Apparel Club is more than just a clothing brand—it's a
story of vision, resilience, and a relentless pursuit of
excellence that started in 2014 and continues to grow

stronger with every passing year. PAGE 4
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OUR VISION

At 19 Apparel Club, we envision a world where fashion inspires
confidence, individuality, and sustainability. Our goal is to become
a global leader In timeless, iInnovative design while staying true to
our values of quality, authenticity, and responsibility.
We are dedicated to:
e Empowering self-expression through versatile, elegant designs.
e Combining innovation with classic craftsmanship for lasting
style.
e Leading with ethical practices and a commitment to
sustainability.
Our vision is to shape the future of fashion—creating not just
clothing but a lifestyle of sophistication and purpose.

PAGE 5
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:;,'-At 19 A|o|oorel Club our mrssron goes beyond designing
clothing; it's about creating “lifestyle that embodies
sophistication, oonflolence ond individuality. We are driven

TR e by a deep passion to make ﬁoshton accessible, meaningful,
: and sustomoble for a globot oud|enoe
%eg,t P,jtvlors of Our I\/I"tss,l.en R P LA ERi
T Excellenoem:C’roftsmonshlp D
kS Every piecé.we create is @ testoment to our: oleolrcotron to quality. From fabric selection to the final
Stltch Wé’b’r|or|t|ze excellence in every. ste|o of the design and production process. We believe that
truerfoshrom s tlmetess ond we strive to moke each |o|ece a long-lasting addition to your wardrobe.
"" : : '\’J"";; \ -4"" « :
2 Empovverﬂag Confbdence - -
o Fashion hois the. power to |ns|o|re ortd transform Our mission is to design clothing that empowers
: |nd|\z|duo¢s to fe.eift:ortttolent comfortable, and uno]oologehcolly themselves. We celebrate the
unlqueness of every customeLond o|m to reflect that in our diverse and versatile collections.
, P -~,~f‘ : o : , : s :
3. Sustomobd‘rty opd R»é'spon&blllty = T
~o-We are commrtt‘ed to ethical and sustomoble |oroot|ces In every aspect of our business. From sourcing
- eco-friend y“moterlols to-reducing waste in our production processes, we strive to make choices that
e |oos|t|ve|y |ﬁn|ooct the envwonment ond oommumtles -we work with.
- Ry ‘
4 lrrd@rrtg Tre«raols onol T|metess’rtéss ey A :
o While stoymg in fune thh contemporory trends We ensure that our designs carry an enduring appeal.
Our goal is to blend moolermty with trodrtron creotmg clothing that feels relevant today and cherished
for yeors to come. LN , AR

5Customer Centrlc Approoch. ST

o Qur customers are at the heort of everythmg \ﬁe do. We take pride in understanding their needs,

Hstemng to their feedback, and contmuously innovating to exceed their expectations. Every collection
~we launch is'designed with their lifestyle and prefere_rtces in mind.

¥
Y
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ROY

EASONAI

COLLECTI

AR

ONS

At 19 Apparel Club, we believe in the power of
thoughtful design to capture the spirit of each

season. Our commitment to fashion innovation

Is reflected in our two seasonal collections per
year, crafted to cater to the dynamic needs of
our customers while staying true to our brand's
signature style.

Svring/Sunimner Collection

Our Spring/Summer collection embraces
lightweight fabrics, breezy silhouettes, and
bold, uplifting colors. It's a celebration of warm
days, outdoor adventures, and relaxed
elegance.

HAutumn/ Wenter Collection

Our Autumn/Winter collection focuses on
layering pieces, luxurious textures, and a
palette of rich, earthy tones. It's designed to
keep our customers warm while exuding
modern sophistication.
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CONNECT WITH UsS ON SOCIAL

MEDIA

FACEBOOR INSTAGRAM
Like our page to stay in the Follow us and tag us in your
loop and join the conversation looks using #19ApparelClub for

a chance to be featured

19 Apparel Club _19_apparel_

J

TikTok
TTRTOR

o Follow us for trendy,
bite-sized fashion
Inspiration and join our
viral challenges

19_nineteen_apparel
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COMPANY ADDRESS

Orfeos 79, votanikos, Athens

EMAIL ADDRESS

19menswear@gmail.com

WEBSITE

19apparelclub.com

PHONE NUMBER

21 1215 9548
6944203920



https://www.google.com/search?q=19+apparel+club&oq=19+apparel+club&gs_lcrp=EgZjaHJvbWUqDAgAECMYJxiABBiKBTIMCAAQIxgnGIAEGIoFMg0IARAuGK8BGMcBGIAEMggIAhAAGBYYHjIICAMQABgWGB4yCAgEEAAYFhgeMgYIBRBFGDwyBggGEEUYPDIGCAcQRRg80gEINTM4MmowajeoAgiwAgE&sourceid=chrome&ie=UTF-8

.

- n ER
e
LN T T T
1 .|.-||I1JII..I—.IJ..l.|
o S T o . i e e E e ey
- e i B B . Re—— =
...r 1.-.|-.l.—l..r... |l”_ e - e i oy — = |

. o . - [— - Iqlulillul..d-“ﬂ-.rll
B : T o o A
. . ' T e Wy e ey
o i ) .l.-ll-.lrI.llu.-.III-lul.l-.

bl i
3 =

= b
.H. .Mﬂll.l. .|..|“.
LR r
"._..-_.......l..-._...J |l...._._l.._....|
oy Ty
ey = e e g, e,
) h-..rl-.-.lﬂ.l-.-.-.-
B
: .._.__..I._J..
— B iy, BB -
. .1.|....|..J.....__.._.._._|.._.|._.
- ey 2
LI R e |
g gt 3 R
T, o i TSy gy oy R A Sy Y
[ - ||I|.-I..I1|.|l|.l.|lrr.|.lu..l.| 3 g &y Ty
L |I| . |..||II-.|||I|I.|.||.||I||.IHUI|_IJI...-||.I.-. =T |H.W.-.”I|.LIL-.ILI.‘||I|."-..1I.-.”.||I.”H..1-_.--..|-. .”l.l
o e e . i i 27 S e Tt
.lu..u-Jr.ﬂ.-.lHu.l.r..lluilulﬂ-.l.l..l it =Pttt e S b .|.||||P|||IL“-..I..I.-.I.I.-I|||H..-.M...-. -“u .ﬂh—..ﬂmrhln ity qu{l.ujl.-.-..
- - : B M s, e B B i B AT e = 3 s
u..m--pH.rﬂ.w.ﬂu.?.--..........---..--|...n...|rJ.r.r..pm.n_.a..r.-:..:........f.h.mmn__..JFH

et e
iy i e Iy e, oy g, e o e —— = —— e _— -] -
-._.uh.H_..T %} ....n_.lu.f..l._...l..u. ST Ml . = N E . Y
- .J.l... .I1JI.,I-.,I-I .l.-.-l.l'lfuujfl s T .l._.l-.l-._..l..l.lqln-llll —_—k ||| -

o - 2 =T - - = .
P - e = T .l"l—.‘..l.ll.l.llh..l.u”ul.lﬂ.u.—h.. - s =
= -ll.w el d..l.l-..r.l-.l |r.hh-. il g 3 Y = B
. . = ._ﬂ.rl_n..u..-.u o e e e e e e, ey e
. < Lo T e T ”.ﬂu.ﬂl_.lf '..T |.-.....U-M_...r..|r e e e gy, W_marsiy | -.......l.q-.-.il_-.. e
L e = T e i e e e e, = — ey e B iy e : !
TN gk o e e el ,....nnlu_..r.__....-n =1 W.I1 Jb-.u.ﬂu ey g g
Lr N ....-.r..rJ.I.....l ey b o = i - Iﬁl = Sy S
e R b ,....nm..l_....r.._....w.-... .__...n.. e e b L e
.... i A e L 1.l|.|.-l..nn ._I.-rul.-.. .l-..wl.llnlhjl.“-ull-uul.ll L e ‘“h..-..’ulrlr ..I.IlIJ.l"Iu--.F.ll.lh.-lL..I..Ilﬂu
L ) . L% - | gt - - - . B 2 - - 3 y
T e T e R e : umm.rhhw.ﬂ...wuﬂﬁﬁm..#ﬁ. e
g gt e Sl el et il il e B PO e e = - i I i e e
= R B ¥ e, ) St Ty i e - L = e e e B e I B
WAL ,r,..u..“._m_._n....._.uq.._n_..._.-.-.._..h.. darnBr ..._.a..._r....-.l,la.l-..-uf.TTi-.....l_.ﬂ..._n-_._--.._m... = e |uu.|-..._lu|n___-...l.-.u...-ﬂ. .I__.
.. l._.r|r .l.-. .LlF-lnl-. | . Tr. .
...m.

g oy, g, Bl By B B e e - -

o R - :
.|.||r .r‘u&.ﬁ.”..r.r- L : i l| e Mo e e e o ey =
. -l..-.l

s ey R
gy Wiy S N S e i el S
oy =3 =t AL AU sl
. "B by " T i
- e Yy

- B -,
e o e
e L el M

Sl S W RE e -

|||.I|-|.l.. . | .ll..' . .. .. .. .I.l.
||-.| .ll.-l.llql. Jdl“.ﬁ.ll-.—ﬂrlll . . .| .
e e i, e e T T - X ..-lllll.,lulllnﬂllrl. e |II :

= e W e S = S i T, e s AL RS

. » S -
'k e ST R TN, W
E - v

c ..-..
R0
W ."..F“rur.rl.}...f . % ... Ly
5 i T e 5 S

T cma g e ol

e .
ey
=i L -8 ¥
LR Y ! .___..._.. _._._“_..____.___r_.

wy 0N
g p




